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Abstract
Relationship between Shopping Website Image and it's Attractive
(Field study on Websites in Damascus City)

This study aims to knowing effective website characters, it's attractive,
particularly impact following characters: context, content and feedback,
and website image dimensions.

For research objectives to be achieved, was designed a questionnaire to
collect primary data from the withdrawn sample which include (100)
units, the questionnaire that have been analyzed were(82) ones. Using
SPSS program to analyze data and test hypotheses ,the study reached a
number of findings, of which the most significant were the following: (1)
There is a impact apiece context, content and feedback on shopping
website attractive.(2) There is a strong correlation between previous
characters and shopping website attractive.
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